UNIT II

Marketing Information Requirements

The broad areas of information requirements for international marketing are the following:

1. International marketing related Information: Different types of information are needed to take the critical decision as to whether to go international or not. These include information about the prospects of the foreign markets, competition, other characteristics of the foreign market, domestic market prospects.

2. Market Selection related Information: Information on a large number of factors is needed for evaluation and selection of the markets. There are many general factors like political and economical stability, currency stability, government policy and regulations etc. It also requires specific information about the product or industry

3. Product related Information

4. Price related Information

5. Promotion related Information

6. Distribution related Information

7.  Competition related Information

Sources of Information

There are broadly two sources of information, viz., internal and external sources. Internal sources include sales and cost records, accumulated knowledge of the company personnel and any other data available with the company.

External sources include sources of both primary and secondary data. A company will have to collect primary data when secondary data are not available, not adequate or reliable.

Organizations within India

There are number of export promotion organizations in India which are important sources of information pertaining to foreign markets. While some of these are general others are product specific. Most of them have periodic publications which disseminate useful information.

These organizations include India Trade Promotion Organization (ITPO), State Trading Corporations, Chamber of Commerce, Confederation of Indian industry (CII), FIEO and Export Promotion Councils/Commodity Boards/Export Development Authorities. Organizations like the Indian Institute of packaging, Export Inspection Council are also important sources for certain types of Information.

Organizations outside India

The international trade Centre, Geneva, is a very important source of information and assistance to exporters, particularly from developing countries. Offices of the Indian embassies abroad and concerned departments/organizations of the foreign governments may be approached for certain types of information. Several governments, like that of Japan, give a lot of importance to import development and they are very much interested in providing the information relevant to importing to these countries.

Publications

In many case a lot of information can be obtained from publications like journals and research publications -  national, foreign and international. The various export promotion organizations have periodical and other publications. Besides these, there are a number of general and specialized publications carrying useful information for the exporters.

International Marketing System and Marketing Research

· Marketing Information System, can be defined as, “an interacting, continuing, future-oriented structure of people, equipment and procedures. It is designed to  generate and process an information flow to aid decision making in a company’s marketing program.

       The marketing Information System is, thus, much broader than marketing research. Marketing Research forms a part of the marketing Information System. It may, however, be noted that many companies which do not have such well –established Marketing Information System as defined above also conduct marketing research. 


The Marketing Information System handles both external and internal data; in marketing research, the emphasis is on handling external information. While the marketing information system is a ‘system’ which operates continuously, marketing research often operates in a fragmented, intermittent fashion.

As Terpstra suggests, “International marketing intelligence involves the creation of an information system, which should, of course, be a part of the company’s overall information system for international business. Viewed from this perspective, international marketing intelligence includes several different tasks, one of which is marketing research on individual foreign markets.”

According to American Marketing Association, marketing research can be defined as, “ the systematic gathering, recording and analyzing of data about problems relating to the marketing goods and services.”

Marketing research may be conducted by the company concerned (in –house research) or it may be entrusted to an external agency like marketing research or consultancy organization, advertising agency, management institute etc.

Objectives/Utility/Importance of marketing Research

Marketing Research is very essential to keep pace with the changing environment characterized by such factors as:

a. Increasing Competition

b. Fast technological developments

c. Changing tastes and requirements

The basic utility of marketing research is that it helps the company to identify the problem areas and environmental opportunities and helps to monitor the environment.

Marketing research helps to  (Importance):

· Identify the deficiencies, if any, of the,

a. Products

b. Pricing

c. Distribution

d. Promotion

· Identify existing and emerging marketing opportunities

· Identify the relative weakness and strengths of the company

· Monitor the environmental changes

Limitations of Marketing Research

· Research findings are not always entirely dependable. The performance of many products have been in contradiction to the research indications.

· It involves costs

· In underdeveloped countries, marketing research has its own limitations arising from non-availability of adequate and reliable data, problems in collecting data and so on.

· It is a time consuming process.

Scope of Marketing Research

It has a wide scope. The broad areas of research are:

· Product research

· Pricing research

· Distribution research

· Promotion research

· Consumer research

· Marketing environment research

· Market trend research

· Marketing efficiency research

TYPES OF RESEARCH
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(Note: Explanation will be done by Students)

PHASES OF A RESEARCH PROJECT

The important steps involved in carrying out research are:

a. Definition of Problem

b. Conducting of a situational analysis

c. Conducting of an informal study

d. Formulation of the research design

e. Collection of Information

f. Analysis and interpretation of data

g. Presentation of research findings

Methods of data Collection

